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+ Demographic Profile of US Adult Consumers, by

Average Time Spent per Day* with Major Media,
012 # 3 3+ January 2008 (minutes)

TV MNews- Radio Maga- lnter-

papers zines net
455% + + Age —~
18-34 206.0 17.7 115.6 14.5 f1a5.4
18-49 207.3 19.9  113.6 14.3 \118.7,
25-49 ZOR.0 Zo8 1092 143 1055
US Internet User Penetration, by Age, 2008-2014 (% of 3554 22 7 231 1065 151 997
population) 35-6d 2434 268 975 160 BT4
2008 2008 2010 2011 2012 2013 2014 L 271.6 439 G477 22E 48
31 d286% 460%  ARER 535% LA 404% HAT% Household income
1217 21.0% P3.0% % FRE% Pébs% FALEN FELW =525,000 2749 203 974 1546 438
1824 B7.0%  90.0%  91.0%  919%  921%  FRE%  93.0% 325,000 550,000 &7.5 250 9.5 169 1119
9534 840%  BAD%  B74%  BA0%  BAS%  B94%  90.0% $50,000-575,000 2389 237 1018 148 10832
I-d44 P4 B2O0%M B35% BRO%m B4R BEON BY.OR = oL R R SR T B R
: : : : : : ' 3100,000+ 2068 315 997 17.5
43-54d F4.0% fel%  JES% 81.0% B3d% 8Boo% BA0% Education
564 656%m 685K 717% 740% Jo0k 780% 79.8% High school graduate 2741 224 1036 124 571
5+ 3.0% 38A%  432%  L80%  492% 520%  540% Some college 241.% 248 981 177 99w
Total 66.8% 6&B9% 71.2% 732% 749% 765% T1.E% College graduate or mare 21256 323 925 185 ‘123.5,
Nﬂrr:; an intermet user E & persen who uses the internet from any localion Ocecupation
at least once per mond ; "
Source: eMarketer, February 2010 Prnfﬁs._ﬁl-:rna?.frechnl_l:al.-'managerﬁ:vwner 1#5.1 261 1054 158
administratives/clerical/sales 2548 2009 12100 1Y 1041
111484 whow eMarketer com -
Trade/sarvice 34 2001 1421 2.0
Total 2366 267 980 167 98BS

Mate: *yesterday
Source: Telewvision Buresy of Adwverlizing (TWE), "2008 Media Compansons

Shuay” conducled by Niglsen Media Research, May 7, 2008
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TELESCOPE CASUAL

COULEETIONS DIALELY  HIATORY  DEOUEST ACUTALGO WARK

COVER A CENTURY OF CILUALITY
FURNITURE SINCE 1903
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For the trade

A +

Fabric showroom Where to buy Care & cleaning Warranty
See our recent ads ck on any fabric tch to Search by zip/postal code to Find cut how to. care for your ited warranty in

it in real ife application locate a dealer near you. fabric and make it last longer,
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